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GROWTH, 1985-2005 

 
How many 20-year-old millionaires do you know? 

�

 1985 2005 
 

Annual $ pledged in workplace giving 
campaign 

$2,200 $982,774 in 2004 campaign; 
goal to “bust a million” in 2005 
campaign 
 

Cumulative $ pledged in workplace 
giving campaign 
 

$2,200 $9.66 million 

# of member organizations supported 13 36 
 

# of campaign work sites (businesses 
and institutions that include Community 
Shares in their annual employee giving 
campaigns) 

1 (Combined 
Federal Campaign) 

150+ spanning all industry 
sectors, including public, 
private, small business, large 
business, etc. 
 

Range of issues and organizations 
supported 
 

community-based, 
grassroots 
advocacy 
organizations with 
focus on social 
justice 
 

some things never change—
our mission to support social 
justice organizations has 
remained constant for 20 
years 

National participation and status grassroots start-up 
organization 

• 2nd largest social action 
fund in United States 

• founding member of 
Community Shares USA 

• member of National 
Alliance for Choice in 
Giving (NACG) and 
National Committee for 
Responsive Philanthropy 
(NCRP) 

 
  


